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The figures in the right-hand margin indicate marks.

Candidates are required to give their answers in
their own words as far as practicable.

Students have the option to give answer to the question
either BCOM-H-DSE-T-03A OR BCOM-H-DSE-T-03B.

1. Answer any ten questions: 2x10=20
@-CFIe wifs &ess Ted mie ¢

1)  State the primary objective of Advertising Media

Research.
fGaio{q-Sr SRl 25 Srliin (#14 |
i1)  State two objectives of Advertising.

Reoia uio Sl @14 |

111) What do you mean by advertisement copy?

Reeloia Sifeiisl F@re F @I ?
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1v)  What do you mean by Public Relations?
G- H™IF IO (AR 2

v)  What is Media of advertising?
17t s w@iee (@I e

vi)  What is “Window Dressing’?

o->Teg!” HIF AT 2

vii) What is a 'Digital Advertisement Campaign'?

‘fefane Resiom sifeRe I a0 2
viiil) What do you mean by ‘Top-down Budgeting’ in
advertising?

et Top-down AT @IS 6 (AN 2

ix) How does advertising increase the standard of
life?

freiom fFeia GRma@E SW Jia w0
x)  What do you mean by ‘Hoarding’?
Rresioizrers @it (I 2
xi)  What is Publicity?
OIS BICP AT 2
xii) What is ‘advertising budget'?
‘Trestsi qrcen” e
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xiil) What is ‘Attitude Change Measures Test'?
WASR ARG sif7siol AT @l F (@R 2

xiv) What is the full form of DAGMAR?
DAGMAR-47 573 sf b

xv) Mention any two merits of Internet advertising.

ORI @ @@ 76 JRda F41 S
Al |

2. Answer any four questions: 5%x4=20
(T-(FIA G120 Teq 7€ ¢
1)  State different types of advertisement layout.

fifen qaee Reeem spreaal T4 @2

i1)  What are the essential elements of a good

advertisement copy?

el e dfsfifn drradn SrAmprRef
& foe

ii1) State the advantages of television advertising.
Gferfex Resieita ARaefl S @i

iv) Distinguish between ‘Advertisement’ and

‘Salesmanship’.
Reaio ¢ R’ 93 Sy 1< SIEb] FE |

v)  Discuss the importance of advertisement in

modern business.

SYfe FAIE Reeiolme wwg SIEb 1 |
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vi) Explain the functions of advertising agencies.

fResioe czialem SifRer R FEt

3. Answer any two questions: 10x2=20

@I 76 &eF O wie 2

1)  What is Scientific Advertisement? Discuss the
different methods of Scientific Advertisement.
3+7

e e [ S @ ? [ s
festolcTa Afen smfowfr =i AEwee! SEva
FE

11)  Briefly discuss different methods of Sales
Promotion other than Salesmanship and
Advertising. 10

Reetom @ [Reafvyl Bret R T2 Sy
oIgiefer SIS ST |

111) Discuss some of the reasons why some
companies decide not to measure effectiveness
of advertising. Explain why this may or may

not be a good strategy. 7+3

g @il @ ResioTm Rk sikis =i
3@ A FE, @ @t 9T o (Fe Zro
AT Qe 209 A |
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iv)  What is a full-service ad agency? What are the

various functions performed by such agencies?
3+7

el emiaedl Resio afoffy Terce & @i e
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|
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