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Candzdates are required to give their answers in their
own words as far as practicable.

1. Answer any ten questions: ~ -9%10=20
i) _ Define Marketing. ‘
Rt e 79 -
_ii) Mention two basic functions of marketing.
et 45 GRfer ey Bt 391

iii) What do you mean By Personal Selling?
st Ria 310 N @RI

" iv) What is skim-the-cream pricing?

A corn s Pl e
v)  What do you mean by sales promotion?

R 2o IeT0e & QARNe
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vi)

vii)

Write two objectives of advertising.

- Rt i S @) |

What do you mean by an Industnal Product?

‘ ﬁﬁﬂmwﬁtmw

viii)

rMentlon different types of channels of
distribution. - |

W@%W@WWWI

What do you understand by Public Distribution
System? -

o RARREH BOPY 1ts A @2

Write four elements of Marketing Mix.
st e DI SoAA G
xi) Define Market Segmentation.
e Rrotem eS|
xii) What do you mean by online marketing?
| SRR SR JEC ﬁ Q@RI
xiii) Deﬁne product
© PTATR TR WIS |
xiv) What is Retail Trade?
L5t ey fee
Xv) Write the concept of chain store. -
R G €A @R
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3. Apswer any two questions:

2. Answer any four questions: 5x4=20

- ot e e e &
i)  Distinguish between Advertlsmg and- Pubhc1ty -
firgaleie 3R QOTCRR G AL 9| -
'ii) Discuss the channels,‘ of Public Distribution-
System. - . '
e R T ﬁﬁmmﬁ |
111) Explain the different stages of product life cycle
with the help of a diagram. E
G Brag AT WW%WW ,
- ¥4l :
iv) . Discuss the quahtles ofa salesman
e R ST SICABA 3|
V) Write the penefits of non-retail marketmg
w-gpal R FRNeF @
vi) Describe the different: methodS' of sales -
promotion.
fea oI R otafS <M 3T |
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i) Describe the importance of marketing:

management in modern business environment.

g T ﬁﬁmﬁﬁﬁaws’m@waﬁp
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" ii). Distinguish between marketing and selling.
et @k RepcEa wo i 9
iii) ‘DiSCi.lSS different types ofmedia of advérﬁsing.
REie RIST 4@em Sl S |

iv)  Write short notes:

AR B F4 e
a)  Super Marketl
RQERS )
b).  Social Marketing
o e Rsee
c) . Labelling of a product
R R
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