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COMMERCE
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Discipline Specific Elective (DSE) -
Course Code : BCOM-H-DSE-T-03B
_ Course Title : Advertising
Full Marks : 60 Time : 2+ Hours
The figures in the right-hand margin indicate marks. -

Candidates are required to give their answers in
‘their own words as far as practicable.

Students have the option to give answer to the questions
either BCOM-H-DSE-T-03A OR BCOM-H—DSE-T-O3B

1. Answer any ten questions: ' ‘2><1.0=20 _
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i)  What is the primary objective of publxcxty"
mwm%?

ii) What is ‘Demonstration Effect’?
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iii) Mention a’my two essential elements of

' advertisement copy.
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iv) Define ‘miedia planﬁihg’.'
g AR 43 <A 718 |
v) What is the diffefence between national
advertising and local advertising?
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vi) Mention any two demerits of internet’

advertising.
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Vi) - What is copy testing technique to measure the |

_ effectiveness of advertising?

Restottra Wﬁ@ AR copy testing W
- e

viii) Name two print media of advertisement.
ﬁwv‘m‘ﬁ%:{aqmmm e
i’.‘)-: Name any two types of advertising agencies-
(0 G % e oty S1eg A1 T4 |

X)  What do you mean by audience analysis?

ot Rieset verce § @RI?
Xi) What is deceptive advertising?
AN Rwtor e
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xii) How does advertising reduce the selling priée
of products? '
fRetotn Reotta ~itya Reraes 39 0 ?

xiii) What is communication in advertising?
Retsitn st e

xiv) What is the full form of AIDA?
AIDA-G@T TR

xv) Who is the “Father of Advertising”?
R T F (32

2. Answer ény four questions: 7 5%x4=20

@-@I o1afe Args Teg a1s 3 |
i)  “Advertising is often accused of various ethical
violations. The criticism of advertising claims
that advertising is defective, manipulative;
offensive and plays on pedple’s insecurities and
fears.” Provide evidence from your own
personal experience to support any of these
claims.
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iv)

Define advertisement. Explain how advertising
differs from sales promotion. ° - 243

eIt S of it S|
Differentiate between Publiéity and Adpvertising.
2o 8 REBIoltra 704y A1 S et |

Explain the steps in the adv_ertiéement copy
development process. -

IR

State the importance of advenising agericies.'
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. vi)

Explain in brief the structure of advei'tising

agen01es
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3. Answer any two questions:

10x2=20
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What factors would you consider while’

selecting an appropriate medium for

advertlsmg? - 10
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B _ii).

iii)

State the requirement for measuring advertising
effectiveness. Discuss various techmques to
measure advemsmg effectlveness . 4+6
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Explain the soclal 1mportance or mgmﬁcance ‘
of advertlsmg S ' ; 10‘_
ﬁ'@tﬂmmmewmmaﬁmml

jDlscuss the major internal and external factors

involved in advertising planning and decision

. making. ' D A
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