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Candidates are required to give their answers in their |
own words as far as practzcable , ’

1. Answer any ten qﬁ'estibns; ©2x10=20
@I 7D ere TR e 2 |
"i) Give the definition of marketing.
[EGERACRT
ii) Whaf is multiple shop?
<ot Reif B2
iii) What is standardization of product?
sreye efreTad &e
" iv) What is retail trade?
5T TN @ T
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v) What is Grading?
. s e

vi) What is consumer goods?
s Ry

vii) What is bonded wareﬁouse?

SR SR FIE 2

* viii) Who used the word "DAGMAR" to explain the

' objective of advertisement? ‘
RS BTl 11 TS 5 "DAGMAR” ¥
RIEREI IR

ix). Mention the elements of promotion mix.
Rern el fratesry BotFaf B

" X) Defme sales promotion.

- R TR i we

xi) What aré the prime objectives of Iiackaging?
ITFETTANAR 2 Srpafer e 15

Xii)' Who are the loyal consumers?
A cuc] COIRRIR I T T2

xiii) What is salesmanship? -

xiv) ‘What is product mix?

- ooy TR PP IR

| XV) What is salesmansmp"

ﬁwwmaﬁ?

Answer any four questions: | ‘ 5%x4=20

RGN B oy Te e ¢

i) Is advertisement expenditure unnecessary and

wasteful? Discuss briefly.
 f T s e R A5 2 TR Tt
=18
ii) Discuss product life cycle. ‘
o G DI FAGE S TN
" State a few steps in prlce determmatlon.\

sﬁ;ﬁwmﬁ‘: gisl S T

Discuss different pricing strategles m Product

iii)

Pricing.

| qmgajﬁw mqmﬁzﬂw el
e I |
V) Distinguish between marketing and sell;ng.
. foi @ Rea T AN A T
State.the objectives of Markéting Managgment,

. vi) |
ReaRm i =2 | Rl IR TR <66 |
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3. . Answer any two. questions: 10x2=20
Q-CRICT 7o &vss Ted 7l 2

i)  Distinguish between Advertisement and Sales
Promotion.

ﬁwm\eﬁmﬁﬁmﬂw e o 541

ii) Describe characteristics of different stages of

Product Life Cycle with necessary diagram.

SEEE @by AR AT Soers [
sifia el T 91 '

iii) State the importance of pricing. What are its

objectives of pricing? 4+6

o7 e ware <A1 <69 | 50 T Srre
= o2

iv)  Write shqrt notes on : S
WS Bl @ ¢
a)  Super market
wfafei
b) Chain stores

oA ==
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