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The figures in the right-hand margin indicate marks.

Candidates are required to give their answers in
their own words as far as practicable.

Students have the option to give answer to the questions
either BCOM-H-DSE-T-03A OR BCOM-H-DSE-T-03B.

1. Answer any ten questions: -~ 2x10=20
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i)  What is the primary objective of publicity?
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ii) What is ‘Demonstration Effect’?
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iii) Mention any two essential elements' f
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advertisement copy.
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How does advertising reduce the selling price

iv) Define ‘media planning’. )
of products?
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v)  What is the difference between national : S ssi
= xiii) What is communication in advertising?
advertising and local advertising? =
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vi) Mention any two demerits of internet AIDA-a3 574 i 5 2 '
advertising. xv)  Who is the “Father of Advertising™?
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FEM 2. Answer any four questions: 5%x4=20
vil) - What is copy testing technique to measure the | @RI DR Sre TR WS ¢
_ effectiveness of advertising? i)  “Advertising is often accused of various ethical
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S that advertising is defective, manipulatiye
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viii) Name two print media of advertisement. » : ; - S
fears.” Provide evidence from your owp
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IX). Name any two types of advertising agencies: el
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iii)

i)

Define advertisement. Explain how advertising

differs from sales promotion. « ZE3
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Differentiate between Publiéity and Advertising.
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Explain the steps in the advertisement COPY

development process.
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State the importance of advertising agencies-
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Explain in brief the structure of advertising

agencies.
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Answer any two questions:

10x2=20
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What factors would you consider ‘_Nhlle
selecting an appropriate medium L
advertising? e
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iii)
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State the requirement for measuring advertising
effectiveness. Discuss various techniques to

measure advertising effectiveness. . 446
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Explain the social importance or significance
of advertising. | 10
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Discuss the major internal and external factors

involved in advertising planning and decision
making. 5+5
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