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The figures in the right-hand margin indicate marks.

Candidates are required to give their answers in
their own words as far as practicable.

Students have the option to give answer to the question
either BCOM-H-DSE-03A OR BCOM-H-DSE-T-03B.

1. Answer any ten questions: 2x10=20
-1 v 2rels T mie ¢
1)  Define Advertising.
fareatoftera gl wie |
11) What are the elements of communication process?
Communication process - 43 Sominae F Fi 2
111) What are the objectives of advertising?
fRresioft Srmrefer 1 2
1v)  Who are the active participants in advertising?

feaiol Afga Seaze<FIaT a1 2

[Turn Over]

v)  What do mean by 5Ms of advertising?
fereglo{ta SMs <@1Ce S (ICa 2
vi) Whatis ‘Reach’ in advertising?
fl/(s1 ‘Reach’ I67C0 F (MR 2
vii) What is the full form of AIDA?
AIDA-= =5l 2
viii) What is advertising appeal?
fReeo{t1= Iicawe 1 2
ix) Who introduced DAGMAR model of advertising?
& fResioltt DAGMAR ST 28+ FCARER ?
x) “Mille Sur Mera Tumhara” campaign in TV is an

example of .......... (Political Advertising, Public
Services Advertising, Financial Advertising,
Consumer Advertising).

fofece “fifet 5@ ot comrar” @pEf ... @3 Twige |
Ao [Ke@ia, s AEEM [elsm, =i

feaiol, core fRerten |

xi) In advertising agencies, copywriters would be a

partof ......ccceeeenenne (Media department, Creative
services, Research department, Finance
department).
fetom wegiefers, sHiEomd ... B |
(RIS fareta), syemiere Al 1, sieell [etel, oe
fer) |
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xii) Explain the term “media scheduling”?
“media scheduling” */ib 71N S |

xiil) In which stage of product life cycle (PLC),
reminder advertising becomes important?
Aoy GRAbCE (I 2RI ST Kewiof wpgoyl
RS ?

xiv) Who is the “Father of Advertising”?
“fReel AT G (F 2

xv) How Gross Rating Point (GRP) in advertising is
calculated?
fRresiole aP1 b SIS (Teretzis) Freica sl =1
77 ?

Answer any four questions: 5x4=20

@I BRTS 2eie s mis:

1) Explain the concept of ‘Subliminal’ and

‘Surrogate’ advertising with examples.
Twigacdd At ‘Subliminal’ €3 ‘Surrogate’
Rk CERIECIERRNE I

11) Distinguish between advertising and publicity.
freelsi q=) AbTCTs ey AL el |

111) Discuss the merits and demerits of outdoor media.
s IR wAFE @3 AATFTS! ST
AT

1v) What is the role of “ad agency” in promoting a

product or a service?
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IS~ Al AR 2B “reetoe 55l 97 ol
e

v)  What factors to be kept in mind while selecting
suitable advertising media?
BIRIRIGISIACIDSE

vi) Discuss the importance of creativity in

Advertising.

@I FerelleTore @Fg SCEB FCl |

Answer any two questions: 10x2=20

@I B 2eas Ted vl

i)  What do you mean by “ad agency”? What are the
different types of “ad agencies”? Discuss the
different methods of agency compensation.

2+4+4

“Rreatste g <o @I [ gl [Ketew
A<l 5 135 2 qreria whoofzeR [Rfen siafs e S
AT

i1) State the requirement for measuring advertising

effectiveness. Discuss various techniques to

measure advertising effectiveness. 3+7

Resiolta TR 2R dreare! 3o S|
Retsita sRFIRe sifawis [fey @@
IO ST |

ii1) Distinguish between Top-Down budgeting and

709/Comm. (4)



Bottom-Up budgeting in advertising. Discuss
different methods of Top-Down budgeting
approach. 4+6
fezi#/ts1 Top-Down CETb: €€ Bottom-Up Ceriv2-
G N #A19 FCA | 501G Ao Agie [few oo
TG iceTbeT et |

iv) Make a comparative analysis between audiovisual
and print media. What are the factors that influence
an advertising campaign planning? 6+4
wfbefeazie a &% fftas s e [
(Al | [Resiols ebitaa Afiasmies geolfie Fare faafe
Il
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